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OBJECTIVE OF THE EVENT

The objective of a Business Plan competition for B.Com students is to bridge the gap between
classroom accounting theory and real-world execution. By participating, students apply core
commercial concepts—such as cost management, financial modeling, taxation, and marketing
strategy—to address genuine market needs. It challenges them to think like entrepreneurs,
forcing them to move beyond textbooks to conduct rigorous feasibility studies, evaluate
competitor landscapes, and build viable financial projections from scratch

OUTCOME OF THE EVENT

Students gain hands-on experience in drafting cash flow forecasts, defining target demographics,
and assessing operational risks. Crucially, the process sharpens their soft skills, teaching them
how to distill complex financial data into persuasive pitch decks, present confidently before
domain experts, and handle high-pressure Q&A sessions with the Judge
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